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Wltl}the world overtake:ﬁ.?%y a,gl—o:ﬁl pandemlc over
: the last t@‘o y,,ears consumers are mcreasmgly
=i , s_eekrﬁ@ fortmand reassurance at home.
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ﬁ."‘ r the lgmmate mdustry, thIS has meant a focus
- or_l.authentlc desrgn inspired by’ nature in calm and
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3 | soothlng Ilght and warm tones.
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NOQRRL" has alsb mf’pacted the way the i‘ndustry §ources ;_.,_.
\ts materials and manages its productlon pr’ocesses f
R to be more enwronmentally-frlendly

[
a7
= \
| saPANDI DESIGA N
oo
B with the Japanese rustic minimalism __ :
& focus on simplicity, natural elements, and materials :
(AR comfort for a cosy and reass-"-_g space. : marble £
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LIGHT & WARM TONES
5 Lighter and natural colors are on trend
e as well as warm tones such as beige, "
EE sand tones and shades of brown are ; ¥
£ increasingly popular. : : ,
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0 the expectations of its customars thre
\dustry has focused more intently on the A‘
environmental-friendliness of its products
processes and materials.




