EPLF® - EUROPEAN PRODLJCE_RS OF
LAMINATE FLOORING ASSOCIATION E.V.

Total sales 2022

EPLF® publishes annual statistics on the total sales for the previous year. The data reported by ordinary members
(producers) is collected on a quarterly basis and summed up at the end of the year. The Association makes public
only the information below, as all other data is confidential and reserved for members.
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The EPLF total sales for 2022 amount to 367.169.430 m?/sqm (-24,05% compared to 2021 and
-20,04% compared to 2020). The figures show an overall decline in all regions, mainly due to the war
in Ukraine, the global energy crisis, and inflation. In a few countries, the trend has been the opposite,
with an increase in sales as shown in the graphs below.
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¢ 2022 sales in Western Europe: 179.084.344 (-22,09% compared to 2021)
® 2022 sales in Eastern Europe: 107.745.587 (-24,35% compared to 2021)
¢ 2022 sales in North America: 37.280.606 (-12,76% compared to 2021)

¢ 2022 sales in Latin America: 11.175.159 (-51,08% compared to 2021)
2022 sales in Asia/Pacific: 24.509.278 (-32,45% compared to 2021)
2022 sales in other regions 7.374.455 (-2,65% compared to 2021)

Eastern Europe

Others (35,0 mil m2) 20%\

—France (36,1 mil m2) 20%

Netherlands (14,1 mil m2) 8%~

® 2022 sales in Western Europe: 179.084.344 (-22,09% compared to 2021)

* Germany remains the largest market in Western Europe with 38,0 mil m?

« Turkey, France and Spain were less affected (among the countries in this region) with sales decline vs
2021 (-13,74%, -14,04% and -17,35% respectively)

¢ Andorra, Cyprus, Iceland and Monaco had an increase of sales vs 2021 (+4,98%, +4,14%, +10,10%,
+24,54% respectively)
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¢ 2022 sales in Eastern Europe: 107.745.587 (-24,35% compared to 2021)

¢ Russia remains the largest market in Eastern Europe with 37,4 mil m?

o All countries in this region suffered a decline in annual sales, where Ukraine stands out (-55,18% vs.
2021 due to the war)

« Bulgaria was the country with the smallest decrease in overall sales (-1,40% vs. 2021)

North America: 37,2 million m?
o Declined by 12,7% vs 2021 v
o US: decrease of -2,4% V¥

e Canada: decrease of -36,8% V¥

Latin America: 11,1 million m? Asia: 21,5 million m?

e Declined by -51,0% vs 2021V v o Declined by -34,2% vs 2021V
¢ El Salvador: increase of +235,5% e Iraq: increase of +130,8%

e Panama: increase of +225,9%  Philippines: increase of +49,2%

e Brazil: increase of +117,1% ¢ Malaysia: increase of +40,3%




